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Back to the Bible’s Center for Bible Engagement, in partnership with Dunham + Company, surveyed almost 2,500
Australian teens and adults about their use of Christian media content. The findings show the reach Christian media

ministries currently have in Australia and the significant challenges they face both now and in the years ahead.
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Fewer than one-fifth of adults needing evangelism regularly engage with Christian media. Adults who need evangelism
and aren't already using Christian media content show very little willingness to do so. They say that their main
motivation for seeking media content is entertainment.
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Australian teens are more spiritually engaged and more likely to engage with
Christian media than adults.
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Most teens and adults anticipate that their use of Christian media will remain the same. However, those who

need evangelism predict a net decrease in their use. Because 9 out of 10 Australians need evangelism, the data
show that Christian media consumption overall will continue to decrease in Australia.




